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ABSTRACT
For modern society, stopped at the coffee shop has become a necessity and has become a habit to just
relax or to find a variety of entertainment in the middle of the hectic routines. Sitting for a while and drinking a cup of
coffee are a special pleasure. Conferring with business relation feels more relaxed and warm. Today, many people
chose to hold a meeting with the business relation in this place because the place is not too formal and representative.
Hence, the atmosphere of familiarity would be more noticeably than meeting at the Office. The existence of a coffee
shop in Makassar grew like mushrooms in the rainy season. Presence of a coffee shop answer the needs of a space
that can be used to meet friends or to discuss various things accompanied by a cup of favorite drink (coffee) in a
comfortable atmosphere.
Coffee shops are also sometimes considered as a cafe for those who live in modern urban culture. Although
its function is the same namely a place where people could drink coffee while chatting, but the cafe is in the definition
of the different cultures. Therefore, its cultural definition is different from coffee shops in traditional societies. Coffee
shops have become a phenomenon that is interesting in a number of major cities such as Makassar. A coffee shop is
a public space and becomes a place for community of all layers to discuss, meet and create a lot of ideas. Coffee
shops as a public space in the early emergence only belongs to the man. It proves one thing that getting together and
having a chat are not just the monopoly of women.
This study focused on direct observation of the habits of a group of individuals who love to spend his time in
the coffee shop Excelso. In order to analyze the phenomenon, the researchers used a qualitative research method
and used theories about the Community consumption advanced by Jean Baudrillard. In this paper, it has been
revealed that the habits of a group of individuals who have claimed that a visit to the coffee shop has become a daily
activity that must be performed. It has become a part of lifestyle with a variety of reasons and purposes.
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INTRODUCTION
Along with the times, the coffee is not only a beverage to be served for guest but also a part of the urban
lifestyle. In the past, people only knew coffee as antidote to drowsiness. Moreover, the coffee was very close to the
pugnacious and strong impression such as truck driver, and builder. The coffee was only consumed by adult men.
This effect arises because the knowledge of society is still limited to the function of coffee as a beverage that has a
high caffeine. Therefore, it should only be consumed by adults. Coffee creations are also limited to brewed coffee,
milky coffee, and ginger coffee.
In the present, there are many coffee creations such as espresso, latte, cappuccino, macchiato, Café mocca,
and others. From suburban stalls to expensive café, they provide processed coffee. From teenagers, adults, to
parents, they cannot get away from these drinks. Today, there is no limitation for consuming coffee. Everyone loves
coffee. Furthermore, many studies find that coffee has many benefits besides relieving sleepiness, for example,
relieving stress, minimizing the risk of heart attack and stroke. Coffee is also very useful to women, in particular
against endometrial cancer because it has high antioxidant. In addition, there are many people who introduced coffee
as a mask and body scrub for body treatments. These findings makes commodity of coffee that is more attractive.
Today, coffee has changed the way of many people to interact. Coffee is seen as a companion in chatting
and hanging out. In addition, it can hold the bonds of friendship and can warm the atmosphere. However, we should
keep in mind that perhaps it is the fact built by the media to boost the sales of its products. The added value needs to
be served in advertising and marketing the coffee product. One way is by using the image of coffee as an escort while
chatting. However, it is oriented on Western culture in which Westerners are accustomed to drinking coffee in the café
or bar when they are gathering with their friends. Selling the coffee might be not the primary purpose of a coffee shop.
Coffee only made into a symbol of a lifestyle of urban society exploited as a profitable commodity.
Although coffee has changed the current community interaction, but the thrill and enjoyment of coffee cannot
be denied. Moreover, its bitterness does not eliminate interest of the society to buy the coffee. In the past, there was
not a place called the coffee shop, because people who want to enjoy coffee went the traditional coffee shop called
warkop. This coffee shop was often seen at the edge of the highway. At first, coffee was a drink that black soupy. It
tasted bitter and hot. In addition, people who drink coffee felt heat because its place was in the form of a stall and its
atmosphere was also hot and full of people. In the past, connoisseurs of coffee it is elderly people. They could feel
and enjoy the heat after drinking coffee.
Today in the age of modernization, a matter of lifestyle is no stranger. The lifestyle here is the lifestyle in
enjoying a drink of coffee. However, in the culture of coffee, a new term has emerged to describe a traditional coffee
shop. That term is the coffee shop. It is a more modern lifestyle. It means that the term has been already following
current development and it does not want to lag behind. These lifestyle changes are most noticeable if it is seen in
people who live in big cities. These lifestyle changes are about the culture of drinking coffee in the past and in the
present especially in big cities. It could be said that the development of trend follow modern lifestyle quickly. Hence,
drink coffee is a lifestyle for the urban community.
Indeed, the coffee shop is now a part of the lifestyle. It is a model of its own. The coffee shops located in the
mall and the shopping center become the venue and location for taking the remaining time from some solid routines. It
develops into a form of social actualization means. As other businesses that use strategy for the lifestyle, the
coffee stalls trying to trade the "symbol." Through a variety of channels, products made of symbols so that consumers
can consume them and constantly reproduced thus creating symbolic nets that seemed would never cut off. A cup of
coffee and then became the symbol of a very wonderful because when this is no longer limited to drowsiness or
busting into functioning friends stayed up late watching the ball, but has been transformed into a symbolic code which
is used as some consumer demand to actualize their presence within social groups. Advances of globalization might
not realize this has turned into a sort of part of the culture that was constructed as a viable form. Similarly, that can be
commonly found in modern coffee outlets such as the much sought after by Excelso variety among, for example, only
the executives and young entrepreneurs, both men and women, even teens are also frequently seen utilizing her
spare time as well as time off or just enjoy the Office hours of rest for just chatting or spending time.
In the writing of this selected outlet located in Excelso coffee Mall Panakukang, one of the largest malls in
the city of Makassar. This is because Excelso is one coffee shop is already famous in Indonesia with a relatively
affordable price, although packed with appetizing is not cheap. This research focuses on the social and economic
reasons for a group of individuals who is an urban community in following the get some coffee lifestyle by using an
interpretive paradigm that seeks to understand what is the meaning to human life, both the behavior of human beings
as individuals and as human beings that interact in the community and other communities, particularly urban
communities that have a high dynamics in accordance with the development within the city in which they are located.
REVIEW OF THE LITERATURE
This paper uses the theory of Jean Baudrillard's concept of Community consumption and lifestyle. The
lifestyle in this sociology perspective discussed in the post-modern social theory that cannot be released from the
works of Jean Baudrillard (1929). Statement of principal Baudrillard says that objects (consumption) to sign (sign).
Baudrillard (1998: 32-33) States, the situation of contemporary society is shaped by the fact that humans are now
surrounded by the consumption factor. In fact, humans will never feel satisfied over her needs.
Baudrillard's theory of consumption, said that the current consumerist society was not based on class but on
the ability of consumption. Anyone can be part of any group if it can follow the pattern of consumption of the group.
Consumption according to Baudrillard was a systematic action in manipulating the sign, and to become objects of
consumption; the object must contain or even be a sign.
Consumer societies will see the identity or their freedom as freedom to manifest a desire on industrial goods.
Consumption is seen as a community effort to seize the social meanings or social position. The relationship is no
longer happening between people, but between humans and objects of consumption. According to Baudrillard, the
hedonist seeks morality of individualism is connected with the general consumer, the passive and base their identity
on a sign in the back of the commodity consumed. This is certainly possible because in capitalism's global production
has shifted from the creation of consumer goods, to the creation as a sign. (Baudrillard, 1998: 72-75).
DISCUSSION
The Lifestyle Of The Urban Community
(Study on the Connoisseur Excelso Coffee Shop)
A wide range of current businesses also is undergoing development; the coffee shop is one of the
businesses that have sprung up in major cities like Makassar city, not just the traditional and already labeled
globalizing or modern coffee shop. Coffee stalls as featured in small alleys, on highways, secret, or strategic, even
down to the shopping malls.
In a variety of studies of the phenomenon that something interesting and a lot of people in an effort to draw
then examined. Coffee shops into something work done in various efforts to both individuals and institutions/groups so
that the impacts of symbolic interaction/relationships in space and place are done by people per diver in conducting a
discussion, business, or just simply remove the exhausted in routines.
Such is the case with local Excelso coffee shop at the beginning of 1991, many who thought that the foreign
coffee outlets Excelso. The word is derived from the word Excelso "so excellent" which then reversed their
pronunciation being "so excellent," and abbreviated Excelso. The international image of deliberately returned from a
Westernized impressed Excelso said. Even up to now, there are still many who think that cafe Excelso indeed is an
international product, let alone with the tag line that does use the United Kingdom When coffee is your lifestyle.
Observe the atmosphere in Excelso Coffee Panakukang Makassar Mall where visitors never deserted from
various circles, it is fun because it will appear to the dynamics of the life of a number of individuals who enjoy a
relaxed atmosphere, some with family, co-workers, college buddies, or anyone who comes alone, juda with the couple.
From several informants who were interviewed by researchers will know the reasons and the background of their visit
Excelso. Notes from the statement of a group of students about when the first informant went to the overall answers
are explained Excelso informant about what makes them interested in Excelso coffee turned out to be for reasons of
convenience the mood and flavor of the menu are presented, not to mention the problems of social reasons.
Responses from all informant connoisseurs Excelso coffee with was very positive after consuming a drink
and snack in Excelso. Although the responses given varied but overall rate of it taste good, the atmosphere and the
facilities provided. The atmosphere in this comfortable coffee Excelso, not too crowded with people, prepared a
special place for people who smoke and are not separated and are not limited by a specific time. Many have assumed
that the Cafe Excelso is synonymous with exclusive people then people become hesitant to get there. However, with
this exclusive place makes Diners and visitors to enjoy and even has become a goal of holidays and spare time or
even to discuss with friends, relatives and colleagues about things.
When associated in the consumerist society of Baudrillard's theory that the ability of a bunch of individual
consumption in consuming a drink/snack in Excelso is no longer based on social class. This can be proved by some
visitors who were still a student, let alone the prices given by Excelso relatively affordable even though for some
people, the price is still above average.
According to Baudrillard's theory stated that anyone who is in any part of social groups, it social groups,
namely, connoisseurs of Excelso coffee is included in the middle to upper social group. Despite being in the middle to
upper social groups shows that could follow the pattern of consumption in consuming drinks / snacks in Excelso
coffee.
From the definition of life style was still blurred. However, when associated with consumer culture, the
lifestyle itself can be defined which is a form of individuality, self-expression and self-awareness that is stylish.
Indicator of consumer tastes individuality is one of them a drink / snack enjoyed by visitors to this coffee shop. It could
be said that each individual of the informant Starbucks lovers have different tastes to give a response after taking it.
The consumer culture is a form of individuality different consumer tastes different, which have different responses as
well as taste a drink or snack in Excelso coffee.
A group of visitors and connoisseurs can enjoy Excelso and surrounded by people from the exclusive
because the place is also the exclusive atmosphere, it is different from other visitors who prefer to coffee shop class
under Excelso. Although they are aware there is a coffee shop, which are cheaper in Excelso but the flavor and
atmosphere of the place is still no one can beat Excelso. It shows that different social status with visitors who choose
regular coffee shop, and make lifestyle Excelso is a particular social group.
But look at the criteria for a group of visitors who used a variety of informants in this study, it can cause
significant lifestyle concept biased. Appearance and socio-economic life cannot be used as a reference only to look at
the coffee shop connoisseur’s criteria. Lifestyle for visitors Excelso this coffee is more on comfort and taste very
delicious drink. Lifestyle group of informants is because not drink coffee to be hot and the place-was not hot but with
some variants that are already cool, convenient location and did not feel crowded, as in most other public areas.
CONCLUSION
From the findings of the data that has been analyzed on the basis of social and economic reasons a group of
students to follow the lifestyle of visitors and connoisseurs Excelso coffee shop can be concluded:
1. Turns economic reasons not become a standard measure for connoisseurs Excelso because some
informants that status was a student who despite not having a fixed income and spending money that is not
too much but willing to spend more in order to realize his desire to consume drinks / snacks in Excelso as
well as to follow lifestyle in Excelso coffee shop.
2. The informant who is a group of individuals consisting of young entrepreneurs, women career and student,
who Excelso coffee connoisseurs did admit that when they first heard the name Excelso, then that comes to
their mind is that this place is a foreign coffee outlets at a great price, but in the end understand that Excelso
apparently is a local coffee shop with style and modern dish with affordable price.
3. Apparently there are two aspects of social reasons visitors follow the relaxed lifestyle, as was done in
Excelso coffee namely, flavored drinks were given very good and the atmosphere of the place is given too
comfortable. In other words exactly makes visitors and lovers interested because this Excelso given very
good taste and different from others, although there is a coffee shop class or above Excelso flavors offered,
as well as the atmosphere of the place that provided a very convenient because it is more exclusive, quiet
and not too crowded with people.
4. All informant was never consumed in Excelso starbucks coffee shop in addition to coffee, but the results
obtained most of them prefer this coffee shop, and eventually become a lifestyle.
5. From the data obtained in studies on responses of informants after consuming the drink / snack in Excelso
coffee, found that overall gives a positive response to Excelso. Not found unsatisfactory response,
disappointing even dislike Excelso. It shows that the coffee shop can provide a place for the fulfillment of a
lifestyle that although giving it different from regular coffee shop but could attract customers from all society.
6. Addition of the taste of coffee drinks on offer, all informants apparently prefer ordering coffee drinks varied
and drinks other than coffee, even admitted it never order coffee pure but are not interested in the drink
coffee, even if it was coffee but there are other mixtures make the taste more delicious and different.
7. Overall informant admitted that taste comparison with the price given was not comparable because the price
is more expensive than regular coffee shop so that visitors Excelso coffee until the addiction can come many
times and never feel bored. With the awareness of this group of individuals that Excelso provide comparable
prices, therefore, can lead to high consumption (excessive consumption).
8. Overall informant never feel bored to continue to consume a drink / snack in Excelso coffee because it is not
the primary requirement that must be met every time. Enjoy with friends or alone depending on the mood
and needs of each individual. Visiting Excelso coffee is not a primary requirement, but merely serve the
needs of the relaxed lifestyle and leisure. Showed also the presence of high consumption for a group of
connoisseurs because spending money many times to never feel bored.
9. Overall informants also do not have a desire to stop drinking / snack in Excelso coffee. Because they feel
comfortable when it should be enjoyed in Excelso, so taking it is never limited by time when to stop for no
longer there.
10. Social reasons a group of students following the relaxed lifestyle in Excelso coffee it was interested in the
pleasure of sense given as different from the others. as well as the atmosphere of the place comfortable and
more exclusive. It is mostly on the basis of self is completely interested in Excelso without waiting invited
friends because it has become a habit to enjoy a lifestyle that is not hot coffee drink and be in a comfortable,
not too hot.
11. Lifestyle happens to a group of visitors Excelso coffee is still biased, because it is still unclear criteria visitor
groups to be included in the group of students who enjoy a lifestyle in Excelso, because each visitor is from
people who have a background in socio-economic life are different, likewise when you see an attractive in
appearance or not cannot be used as criteria.
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